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Brian Peabody has bought merchandise from a lot of metro Atlanta running stores. He’s admittedly “a 
frugal guy,” but store sales aren't the only factor that’s important in determining where to spend his 
running dollars. 

“My favorites are Road Runner Sports and Big Peach Running Co.,” the veteran runner says. “Both have 
a detailed fit process that’s generally worked well for me. 

“Then there’s Phidippides and Fleet Feet. Both of these have fine, well-trained staff, a functional fit 
process, and generally adequate inventory.” 

With more than 24,000 Atlanta 
Track Club members alone, and 
thousands of other runners 
throughout metro Atlanta, stores 
like Phidippides, Sports, Big 
Peach, West Stride, Road 
Runner, Fleet Feet Sports 
and others not only compete with 
each other, but also big box 
retailers such as Dick’s Sporting 
Goods and Sports Authority. That 
means constantly developing new 
strategies, sales and promotions 
that reach out not only to 
experienced runners, but also 
those who are just beginners. 

“Beginners are usually intimidated 
coming into our stores,” says 
Dave Martinez, general manager of Big Peach Running Co. “They think we all run marathons every 
weekend or we’re all professional runners. Yes, some of us ran in high school or college, but most of us 
started later for probably for the same reasons most people start running, to lose weight and improve 
health. 

“We’re your average runner, and we’re here to help runners not make the same mistakes we’ve made.” 

Personalized service is one area that all of metro Atlanta’s running stores tout as a huge advantage over 
big-box retailers. 

“Have you ever stared at a shoe wall in a large retailer or the shoe page online?” asks Genie Beaver of 
West Stride. “There is a ton of product out there. Our job is to do research, know our customers and carry 
products that are innovative, reliable and consistent for footwear, apparel and beyond.” 

“And it might be worth dispelling the myth that shoes at these big box chains are cheaper than running 
specialty stores,” says Phidippides Manager Kevin Graham, “when they are usually the same or cheaper, 
especially for Atlanta Track Club members.” Members receive 10 percent discounts at Phidippides as well 
as West Stride and Big Peach. 

Customers of Atlanta’s specialty running stores agree. 



“West Stride and Phidippides both have a very knowledgeable and friendly staff who’ve taken the time to 
get to know me,” says runner Jennifer Akor. “I support local running stores because they keep the 
community going. Even though I'm not the fastest runner or the wealthiest customer, I appreciate all the 
guidance and acceptance they have imparted.” 

“Once you spend time at 
Phidippides, you feel like you’re a 
part of the family. It becomes a 
second home,” says Erica Leydic. 
“Their shoe knowledge is the best 
and they do what is necessary for 
you to get the correct fit.” 

“Big box chains provide the same 
level of service that you get online,” 
says Martinez, “the only difference 
being you may see the item first 
hand. Chances are you can get 
more information about an item 
online than from a salesperson in a 
big box store. 

“We know our products and how 
they can enhance a runner's 
experience, but we're not going to 

quote weight, stack heights, durameters and wow you with technical details,” he says. “We get to know 
the individuals who come in and feel connected to them. We want them to enjoy running as much as we 
do, and achieve whatever goals they have.” 

Community involvement is another avenue in which these stores are separating themselves from each 
other. 

“I’m on the Decatur Road Race Committee that promotes and coordinates the series of Team Decatur 5K 
races that benefit nonprofit organizations,” says Clay Scarborough, who became a Fleet Feet store owner 
after a career in accounting and finance. He’s also on Decatur’s Active Living Board, a group working with 
the city to promote healthy lifestyles.  

“One of my most popular apparel items are our store designed shirts that have a ‘Run Decatur’ logo,” he 
says. “We have a Fun Run Group that meets two to three times a week, has its own Facebook page and 
are active socially together. One of those runners came to me for help to produce their own shirts and 
hooded sweatshirts.” 

“Phidippides has many activities, such as a women’s group run, a Thursday run, long-distance running 
days, yoga and parties,” Leydic says. “Their shoe knowledge is the best and they do what is necessary 
for you to get the correct fit.” 

“All Atlanta running specialty stores provide additional activities and runner's support in ways that online 
or big box chains simply do not,” says Phidippides Manager Kevin Graham. “From local charitable events 
like Girls on the Run and Back on My Feet, to supporting local races and in-store group runs, specialty 
stores do a great job supporting Atlanta’s running community.” 

Road Runner Sports has monthly, in-store events with local groups such as Black Men Run, Atlanta Tri 
Club and Atlanta Track Club.  “We also host Adventure Runs where you can win up to $3,000 in prizes 
and knock back a few brews,” says Michelle Kuczynski. 



Runner Angelina Stasis likes Big Peach’s branding approach. “They've established themselves as part of 
Atlanta’s running community with their ‘RunATL’ branding,” she says.  

“Most people who start out running 
give it up within a couple of weeks 
because their feet hurt,” Martinez 
says. “Others feel that running is 
supposed to hurt. If we get people in 
the right shoe to match their gait, 
not only can we help individuals 
reach their goals whether it's their 
first 5K, marathon or even just to 
lead a healthier and more active 
lifestyle, but we can get more 
people running.” 

West Stride is unique because it’s 
the only female-owned running shoe 
and apparel company in metro 
Atlanta. 

“Everything we sell can be 
purchased somewhere else,” says 
Beaver. “There is a vast sea of 
products available and we must 
curate product and be aware of 
what works and doesn’t work for our 
customers.  

“And though we carry products that can be purchased anywhere, there is still an innate human desire for 
direct person-to-person interaction, as opposed to buying everything with a simple point and click,” she 
says. “West Stride is a true community store. We provide product, runs, races, clinics, women’s shopping 
evenings, book signings and athlete meet-and-greets that our customers have come to expect.” 

“I appreciate that this store is female owned and I also like they have partnered with many races in the 
community and other popular locations for running, such as the BeltLine,” says Akor. 

“We provide a personal shoe fit process that includes not only assessing biomechanics and running or 
injury history, but also on their current activities and goals,” says Scarborough. “We’re accessible and 
non-threatening to the new runner and long-time runners, in many ways mirroring the membership and 
goals of Atlanta Track Club.” 

Despite their differences in approach, every Atlanta specialty running store realizes the responsibility that 
comes with retailing in a business promoting healthy living. 

“Part of what we call ‘The Promise’ is that we are continually mindful of the privilege and responsibility,” 
Martinez says, “that comes with making our city a better place to live, work and play.” 

 


