990 HAM MON D DR IVE • SU ITE 325
ATLANTA, GA 30328 • PHON E: 404.467.9299

VOICES

VOL. 7, ISSUE 1

A PUBLICATION OF HOSPITALITY VENTURES MANAGEMENT GROUP

EXCITING NEWS FROM THE HVMG
CORPORATE OFFICE

CEO’s Corner

CHANGES REFLECT FOCUS ON OUR
PURPOSE & INNOVATION
As we look at what is ahead
in 2018, I’m excited by the
year’s many achievements.
This has been a year of
innovative changes that
reflect OUR PURPOSE…
Be Excellent in all that
we do so our associates,
guests and partners LOVE
Robert Cole
us!...who we are as a
President & CEO
company—and who we are
to become. A brand new website—started from
scratch—with creative layout and contemporary
content designed to not just attract more
millennials (and non-millennials who have a
“millennial mindset”), but to truly reflect who
we are today and where we are headed. Fresh,
new office space that reflects our focus on
innovation, the importance of collaboration
as well as our push towards attracting and
retaining the best talent that will help enhance
our brand and support our hotels & growth.
And, finally, a business report that shows a
dynamic portfolio that will support our growth.

www.HVMG.com

Between the website and the new office
space, the message we put forth is that
everything stems from Our Purpose…To Be
Excellent in all that we do so our associates,
guests and partners LOVE us! And What
We Value…Talent, Relationships and
Performance!

Our growth initiatives target upscale,
premium-branded hotels, as well as
independent and boutique hotels. These
initiatives are intentional, strategic and
focused and fit within our Be Excellent
culture.
Our new website.
One of our accomplishments this year is
a completely new, lifestyle-driven website.
Building a website from the ground up (like
Continued on page 2

HVMG Promotions and Transfers
KATHERINE BASTOW has been promoted to
Vice President of Talent Excellence. Katherine had
been the Director of Talent Excellence for HVMG
since March of 2015. Prior to this Katherine was the
Director of Human Resources at the Hyatt Regency,
Albuquerque New Mexico. Katherine started this
position and has been with HVMG since August
of 2013. Prior to HVMG, Katherine was Human
Resources positions with Rosewood Hotels for
ten years (The Carlyle Hotel in New York, NY and
Rosewood Inn of the Anasazi, Sante Fe, NM).
MANDISA BROWN DeGONZALEZ was promoted
to Human Resources Manager. Mandisa has been
with HVMG as Human Resources Generalist for
three years. Prior to HVMG, Mandisa worked for
ADP as a client Service Representative. Her prior
hotel experience was with the Courtyard by Marriott
Greensburg, PA in Sales and Operations.
CODY FEASTER joins HVMG in the role of Regional
VP of Operations. Cody has a deep premiumbranded select service background, a strong revenue
focus, and a track record of delivering results and
developing talent. Cody was most recently in a
Regional VP role with White Lodging where he was
responsible for an 18 hotel portfolio of premiumbranded select service hotels.
WILSON BRANDT was promoted to Director of
Preconstruction and Project Management for the
Design & Construction Department. Wilson will
work closely with our project management team,
leading the preconstruction efforts for budgeting and
scheduling for new projects and PIP related projects
for the department. He joined HVMG in 2015.
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many of our properties), takes time, patience,
creativity and a true dedication to the end
product. When I see the results of that
commitment, I see a consistent voice that
will speak for everything we are and what we
do going forward. I believe our new website
captures our culture and what we are as a
Brand—purposeful, values and results driven,
innovative, agile, contemporary and servicedriven. Its web design is a blend of logic
and creative thought, practical aesthetics
and emotional appeal, using strong images
that showcase and define the color palette
of the HVMG Brand. It is easily navigated,
with concise and targeted copy to increase
customer conversions. Its enhanced
technology is adapted for mobile devices and
smartphones, to attract even more users. Its
contemporary design will hopefully attract the
talent & partners that recognize a company
who appreciates innovation and collaboration
in all its exciting detail. And, finally, it has a
clear call-to-action, which encourages new
business and new business acquaintances.

Our new website is the perfect platform
to showcase our HVMG successes. From
our impressive renovations and turn around
stories, to the Excellent talent we are so
fortunate to have. Our new website is our
calling card.

fun and a more relaxed work environment, it
offers a Living Room, outdoor seating, multiple
meet up rooms, think tank and more flexible
work spaces to encourage spontaneous and
communal interaction among our talented
“thinkers”.
It also includes handcrafted conference tables
and lobby communal tables created by local
artisans, as well as inviting outdoor patio
space. We’ve created a space with the goal
of attracting top talent, including millennials,
who thrive on an invigorating, creative work
environment.

Our new office space.

I want to emphasize the significance of this
move. Like our new website, it reflects our
commitment to innovation and collaboration.
Our new office is designed with an emphasis
on natural light, open spaces and a more open
& modern design style. Not only is it a more
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2017 was an extremely busy year, but 2018
has gotten off to an even faster start!
Just through the 1st quarter of 2018, we
closed on 15 new deals! A summary is as
follows: seven Courtyard by Marriott’s, two
Embassy Suites, two Residence Inns and two
Fairfield Inn & Suites, one Sheraton Suites, and
one Hyatt House. This brings the HVMG total
portfolio to 45 hotels.
In 2017, we completed six property sales to
date with the new owners retaining HVMG
as the manager in four of those instances
including the Embassy Suites-Atlanta (Galleria)
and the Embassy Suites-Winston Salem
as well as the Candlewood Suites Rogers
Bentonville and TownPlace Suites Bentonville.
We completed three major renovations (Hilton
Suites-Phoenix which we converted to an
Embassy Suites, Doubletree-Mahwah, NJ and
Doubletree Suites-Nashville) and launched
two more new major renovations, the MarriottAtlanta Century Center and the MarriottWinston Salem. These two new projects total
close to $36,000,000 of improvements or
close to $60,000 per room.

Our objective was to rival, if not exceed,
all of our peers in the industry. I believe we
succeeded, thanks to the efforts of many
HVMG team members including Mary Beth
Cutshall, LaToya Atwell-Williams, Sue Sanders,
Garron Gore and Katherine Bastow. However,
a special thanks goes out to Kathryn Jones
for spearheading these efforts and working
tirelessly the past several months to help get
this across the finish line!

We’ve also embraced another significant
change at HVMG, the relocation of our
corporate office from the Concourse to
Lakeside Commons in Atlanta.

Our Business Forecast.

One of the most impressive features of our
new office space is that it is 40% larger
than our previous space in order to help
accommodate our planned future growth.
Which brings me to share why I am so
optimistic about our HVMG future.

I hope you are as excited about HVMG’s new
website, new office space and growth as I am.
And I hope you are ready to approach 2018
with the same dedication that has led us to
achieve our recent successes. Without each
and every one of our nearly 3000 associates,
we wouldn’t be where we are today.
Thank you for all you do!

Robert Cole
President & CEO

www.HVMG.com
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Exciting News from HVMG Headquarters

HVMG ANNOUNCES THE
ADDITION OF 15 PROPERTIES TO
THE PORTFOLIO
Choosing a partner to manage and operate
a hotel is the most important decision an
owner makes. HVMG is proud to announce
that 15 new properties have joined the
family, expanding the portfolio to 45 hotels
in 19 states and putting the company on
track for an historic growth year.
Included in the recent addition is one new
third-party management contract and 14
Joint Venture property acquisitions of both

full-service and select service premium
branded hotels. The expansion adds 2189
new hotel rooms that HVMG will operate,
including a 235-suite Embassy Suites by
Hilton San Rafael Marin County and a
241-suite Embassy Suites by Hilton Atlanta
Perimeter Center along with a 263-suite
Sheraton Suites in Plantation, Florida.
To our new owners and partners, thank you
for your trust and confidence and giving us
the opportunity to bring our “Be Excellent”
culture to your properties. You have our
commitment to your future success.

Welcome to the HVMG Family:
Sheraton Suites – Plantation, FL
Embassy Suites – Atlanta Perimeter, GA
Embassy Suites – San Rafael, CA
Courtyard – Marietta/Atlanta, GA
Courtyard – Peachtree Corners/Norcross, GA
Courtyard – Windy Hill/Atlanta, GA
Courtyard – Austin, TX
Courtyard – Dallas Addison/Midway, TX
Courtyard Grand - Rapids, MI
Courtyard Detroit - Southfield, MI
Courtyard – Cleveland/Beachwood, OH
Residence Inn – Indianapolis, IN
Fairfield Inn & Suites – Indianapolis, IN
Fairfield Inn & Suites – Austin, TX
Hyatt House – Richardson, TX

Featured Hotel

PLUNGE BEACH HOTEL MAKES A SPLASH IN
LAUDERDALE-BY-THE-SEA

HVMG adds to its portfolio of lifestyle hotels
with a new, completely renovated property.
Set on A1A’s iconic beachfront, Plunge Beach
Hotel has been transformed into an up-beat,
laid-back, casually cool destination targeting
millennials and young families.
In keeping with the lifestyle hotel concept,
the Plunge Beach Hotel caters to a clientele
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looking for an off-the-radar, experiential
vacation. The hotel features an authentic beach
vibe, complete with a toes-in-the sand beach
bar called the Backflip Beach Bar and Kitchen.
The HVMG team was instrumental in the
redesign and renovation of several closed
properties, literally starting from the ground up
to rebuild each structure.

What emerged is a lively resort destination,
designed to fit any guest’s idea of the ideal
sun-and-surf getaway.
The colorful hotel now features 163 rooms,
comprised of three buildings, Island, Beach
and Bungalow, each with its own distinct vibe
and design, allowing guests to identify with a
style that fits their own tastes. Continued on page 4
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Gaining media attention, Plunge Beach Hotel’s
aesthetic transformation has recently been
awarded “Best Reinvention” in the “Best of
Fort Lauderdale” section of Fort Lauderdale
Magazine, October 2017. The article notes “its
cool art on the walls and an aesthetic that can
be described as seaside industrial.”
In addition to the Backflip Beach Bar, other
food and beverage options include the
Octopus Lobby Gastropub and Bean and
Barnacle, serving locally roasted coffee, fresh
sandwiches and gelato. Hotel guests and
locals can share in the seaside atmosphere of
these inviting establishments.
The hotel’s amenities include a beachfront
swimming pool with spectacular ocean views,
free Wi-Fi, a 24-hour fitness center and ample
street level parking.
Florida’s beachside experiences are a priority
at Plunge Beach Hotel. Bicycles, beach chairs,
beach towels and skim boards, as well as
beach volleyball, are available for hotel guests
at no charge. Sailing and deep-sea fishing
charters are also available for a nominal fee.
“We want our guests to feel the joy of life
in Florida. We want them to feel the sun on
their face and the sand in their toes,” says
Plunge Beach Hotel manager, Tom Mulroy,
“From our fresh seafood to the fresh lime in
our Margaritas, we strive to make every detail
count. We want it to be unforgettable.”
The spacious beach setting can easily
accommodate groups and is host to yearround social events, including memorable
beachfront weddings. Corporate groups can
also mix business with pleasure, offering a
tropical setting to relax and regroup. The hotel
offers convenient access from three South
Florida international airports, as well as famed
Port Everglades, natural reefs for offshore
scuba diving, a renowned fishing pier and
walkability to a variety of charming shops and
restaurants.
The Plunge Beach Hotel reinvention is working.
Plunge Beach Hotel realized record growth in
2017.

Recent General Manager Appointments and Promotions
JOE BANN was named General Manager
of the Borrego Springs Resorts and Spa in
Borrego Springs, CA. Joe was the Task Force
GM for two months prior to interviewing for the
General Manager position. Before joining us,
Joe completed an assignment in Australia at
Lizard Island Resort on the Great Barrier Reef,
an all-inclusive 5 Star resort.
TERI JOHNSON is the GM of Candlewood
Suites in Rogers, AR following her position at
TownePlace Suites. Teri joined us HVMG from
Holiday Inn Express, Morrilton, AR.
BRENT HAGEMAN recently joined HVMG as
the GM of the TownePlace Suites.
JASON KERN Welcoming BACK to HVMG,
Jason has accepted the General Manager
position for the new Embassy Suites, St.
Augustine, FL scheduled to open 2018. Jason
was General Manager at the Shores Resort
& Spa, Daytona Beach , FL from July 2015
through until the properties sale in August of
2016.
HUNTER JONES has been promoted and
transferred to the Courtyard by Marriott, Mt.
Arlington NJ as General Manager. Hunter
relocated from Atlanta, GA, where he has held
the position of Director of Food & Beverage
for HVMG’s Embassy Suites Atlanta Galleria
since 2015.
KEITH DUNKER has transferred to the 263
Sheraton Suites Plantation, most recently Keith
was Lead General Manager overseeing the Mt.
Arlington Courtyard, and the Double Tree by
Hilton, Mahwah, NJ.
LISA RESKEY has recently transferred to the
position of General Manager of the Doubletree
Hotel, Mahwah, NJ from the Doubletree
Meadowlands, PA.

TOM MULROY transferred to Plunge Beach
Hotel as General Manager and received a
promotion to Lead General Manager with
oversight of the Doubletree by Hilton Deerfield
Beach, FL. Tom joined HVMG in 2014 as the
General Manager of the Doubletree by Hilton
Deerfield Beach, Boca Raton, FL.
BRIAN CLARK has been promoted to Lead
General Manager and transferred to Embassy
Suites Phoenix. He will also oversee the
Embassy Suites by Hilton Atlanta Galleria,
ATL, where he was most recently the General
Manager.
TONY CONTIGIANI has finally found a home
with HVMG as the General Manager at the
Doubletree by Hilton, Deerfield Beach after a
number of successful task force assignments
with the company. Prior to his assignment
at Deerfield Beach, Tony completed Task
Force GM assignments at the Read House,
Chattanooga, TN and Hilton Phoenix Suites
(now Embassy Suites).Phoenix, AZ.
PETER DUNN has joined us as General
Manager of the Hyatt Regency Atlanta
Perimeter at Villa Christina, Atlanta, GA. Prior
to joining HVMG, Peter was at the Le Meridian
Atlanta Perimeter, Dunwoody,GA, and with
Wischermann Partners. He also served as
General Manager of Schulte Hospitality for
seven years.
ASHLEY STEELE has transferred to the
Courtyard by Marriott, Atlanta Airport West,
GA as General Manager. Ashley has been with
HVMG since 2007 and a General Manager
with us since 2009. Most recently, Ashley was
the General Manager at the Doubletree Rocky
Mt.

DEVIN HEATH has accepted the General
Manager position at the Embassy Suites
Atlanta Galleria. Devin was most recently
the General Manager at our Hotel Indigo,
Downtown Atlanta, GA.

“LOVE IT! I feel like I found a hidden gem…wish we could have spent our entire trip at this hotel! It was WONDERFUL! Very
accommodating staff, wonderful bar on the beach with great drinks and fun staff…love the beach surfer vibe. And the location is
PERFECT! Just 20 min from the airport, a quick check in, and you can be on the beach 30 minutes after landing. Might as well wear your
swimsuit and flip-flops right on the plane. No need to go to Mexico, when you can stay in the US and get a beautiful blue water beach right
at your doorstep!”
—A Recent Guest
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HVMG ANNOUNCES NEW POSITIONS AT CORPORATE HEADQUARTERS
WILLIAM “WILL” BEILMAN has joined
Katherine Bastow as the Talent Excellence
Manager. Will was most recently with ChickFil-A as the Restaurant Director. From 20082014, Will served in the United States Army
Reserve in technology and food & beverage
roles and toured Afghanistan from 2012-2013.
Thank you, Will.
MARGARITA QUINTERO has joined the
HVMG Corporate Team as the Director of
Services, Human Resources. Prior to this role,
Margarita was the Director of Finance at The
Hyatt Regency Atlanta, Villa Christina, GA.
Margarita joined HVMG in 2007 as Assistant
FOM at the Embassy Suites, Troy, MI.
ROXANNE REES has joined HVMG as
Director of Asset Management and Analytics.
Most recently, Roxanne was with IHG in the
role of Manager, Business Support, where she
provided analytical support to the Franchise
Support Team for the entire IHG portfolio in
North America and Canada.
CARLA MCDONALD has joined HVMG as
Regional Director of Revenue Management.
Carla joins us from Marcus Hotels, where
she was a Regional Director over the Westin
Atlanta Perimeter North and other Midwestern
full and select serve hotels across various
Marriott and Hilton brands.
ANDY WARDNER has joined the company as
Director of Acquisitions and Financial Analysis.
In his new role, Wardner will help evaluate
and underwrite new hotel acquisitions and
third-party management opportunities. He will
also provide feasibility insight and perform
valuation analysis for targeted opportunities

which include independent and boutique
hotels and resorts, as well as full-service,
select service and extended-stay hotels
under the Hilton, Marriott, Hyatt, and IHG
brands. Prior to joining HVMG, Wardner was
Managing Director of Paramount Lodging
Advisors, where he was responsible for
brokering hotel transactions. Prior to that,
he held numerous positions with Starwood
Capital Group, culminating in a Vice President
of Asset Management. In that role, he oversaw
the capital investment, asset management
and disposition of a portfolio of commercial
real estate investments worldwide including
several hotels. Wardner received his Master
of Business Administration in Finance from
the Robinson School of Business at Georgia
State University and his Bachelor of Science in
Business Administration and Finance from the
Terry College of Business at the University of
Georgia. Wardner holds a Georgia Real Estate
License and has been a member of ULI and
the Atlanta Hospitality Alliance.
SAMUEL M. WOODWORTH has joined
the HVMG team as Director of Acquistions
and Business Development. In this newly
created role, he will help develop new capital
partner relationships and grow HVMG’s hotel
portfolio through third-party management,
acquisitions and new development deals. We
are excited to welcome Sam back to HVMG,
having previously worked with him during
his internship while pursuing his Master’s
Degree at Cornell University. Prior to joining
HVMG, Sam was Manager of Acquisitions and
Development for N.Y.-based Trump Hotels,
where he helped grow the brand from less
than 10 properties to more than 60 during the

course of a year.
Prior to receiving his MBA, he served as a
select-service investment analyst with JLL,
a global commercial real estate services
provider, and an associate with Ashford
Advisors, an international financial services
firm. He received his Master of Management
in Hospitality with a minor in Real Estate
from Cornell University’s School of Hotel
Management and his Bachelor of Science in
Management with a concentration in Finance
from the Georgia Institute of Technology.
SUZANNE SAUNDERS has joined the
HVMG team in the role of VP, Design and
Construction. Suzanne is joining us from Hyatt
Hotels and Resorts where she held a variety
of roles over the last 11 years. Most recently
she was the Regional VP of Project Services
Design and Planning–Americas for Hyatt
Place and Hyatt House Hotels. In addition to
supporting the development and renovation
of hundreds of hotels during her tenure with
Hyatt, Suzanne was instrumental in developing
architectural and design standards across the
brand portfolios, as well as leading continuous
quality and process improvement initiatives in
all facets of Hyatt design and construction.
Prior to joining Hyatt, Suzanne worked
in a variety of corporate real estate and
development management roles for companies
such as Hilton, Panera Bread and Pepsi.
Suzanne also worked as an industrial engineer
and held secret military clearance, supporting
the design and manufacturing of the B-2
Stealth Bomber. Very impressive, Suzanne!

Notable News From Our Hotels
HVMG Hotel Aids in “Blanketing the City”
During Cold Nights
Twin City Quarter Marriott and Embassy Suites
Winston-Salem joined forces with Goodwill to
provide members of the Winston-Salem Police
Department’s Bike Patrol with clean warm
blankets that officers could provide to people
they encountered outside during the cold
months.
Goodwill began setting aside blankets that
were in usable condition but needed some
TLC, mainly washing. In stepped Kevin Robert,
Area General Manager of Twin City Quarter,
the Marriott and Embassy Suites Hotels
downtown. Kevin understood the need and
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volunteered to wash and dry the blankets.
Goodwill would set aside the usable blankets
and take them in large bins to the Marriott
Hotel downtown. Twin City Quarter would
wash and dry them and the Winston-Salem
police would ensure that the blankets got to
the officers who provide them to the areas
homeless population and to other families in
the cold and in need.

lunch, as well as providing each with gifts from
the property.

Borrego Springs Resort Celebrates
Housekeeping Week
The staff at Borrego Springs Resort in
California honored some of their most valued
associates during their annual Housekeeping
Week celebration by hosting the team for

Pictured above are a few of the housekeeping “star”
associates from Borrego Springs Resort.
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Hyatt Palm Springs Issues Cigarette Butt
Challenge to Staff
During a recent staff meeting, Hyatt Palm
Springs General Manager, Tim Digby, issued
the “Cigarette Butt Challenge” to all managers
and supervisors. The challenge was to see
who could collect the most “butts” from around
the property over a weeks’ time.
Patty Palmer from the Sales and Marketing
team was the winner, collecting the most
“butts, and was awarded $100. And, as a
result, the property’s grounds, pool area and
sundeck are clean and free of discarded
cigarette butts. Well done, Patty!

Pelotonia riders pictured above include: Maria D’Alessandro, Mary Beth Cutshall, Richard Jones, Sue
Sanders, Matt Woodworth, Will Beilman, Michelle Davis and Mandisa Brown DeGonzalez

Team HVMG Rides for A Cause
23 representatives from HVMG joined forces
with Rockbridge Capital for their 6th-Annual
Rock the Road, an experiential event hosted
by Rockbridge in Columbus, Ohio. The race
benefits Pelotonia, a grassroots bike tour with
one goal: to end cancer. HVMG’s 23 riders
raised a total of $39,031 to support cancer
research, which represented 12.5% of all
Peloton riders.
AAA Four-Diamond Distinction
For the fourth consecutive year, the Hyatt
Regency Atlanta Perimeter at Villa Christina
earned the prestigious AAA Four-Diamond
Award – refined, stylish with upscale physical
attributes, extensive amenities and a high
degree of hospitality, service and attention to
detail.

the Leadership team at the Hyatt Regency
North Houston organized a hurricane Rideout Team. Knowing that the area is prone to
flooding and hard to access during heavy rains,
30 associates and their families checked into
the hotel on Friday, August 25th, to insure
that the hotel had enough staff to service our
customers. For the next six days, the team
came together to handle whatever Hurricane
Harvey threw at them: stranded guests,
distressed airport passengers, airline crews
and locals looking for a safe dry place to ride
out the storm. Many areas around the hotel
were flooded and for several days no one
could access or leave the hotel. The Ride-Out
Team put in long hours and worked wherever
and whenever necessary to ensure the safety
and wellbeing of guests at the hotel.
The flag below was battered and torn during
the storm. However just like our team, it flew
high and proud. All of our associates signed
the flag to memorialize the experience and it
now hangs in their associate breakroom.

Photo of associates holding our 2014, 2015, 2016
and 2017 plaques (L-R): Kelly Winkler - Senior
Sales and Event Manager, Bill Wynn – Director
of Outlets, Wanda Louis – Banquet Manager and
Quentin Anderson – Front Office Manager.

Hyatt Regency North Houston Takes
Hurricane Harvey by Storm
As Hurricane Harvey headed toward Houston,
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Patty Palmer collected over 200 cigarette butts to
win $100 in the Hyatt Palm Springs “Cigarette Butt
Challenge.”

Marriott Greensboro Airport Supports
Veterans During the Holidays
The Culture of Excellence team at Marriott
Greensboro Airport was active during the
holiday season. This year they partnered with
Soldiers Angels, an organization that supports
veterans in the community who cannot
provide a Christmas for their families. The
hotel adopted two local families with disabled
mothers who served in the military.

Marriott Greensboro Airport Culture of Excellence
team members
Associates from the Hyatt Regency North Houston
proudly display the flag of Texas, post Hurricane
Harvey.
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